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.Traveler Tokyo Sl
Travel goods store and
souvenir showroom.
2400 sq. ft.
The prototype store opened
together with the public
introduction of the new CI.
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category and a unique

series of sensations.

The store received Chain Store

Age Executive's 1992 Retail

Store of the Year Award and is

featured in Shoten Kenchiku's
October 1992 issue.




